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TIMES-UKION 

L '«onville,: Fla. 
y 10, 1963 

Tobacco Institute 
Urges lio Appeals 
Aimed at Youth 


WASHlNaTON. July 9 (A-Hw 
praddent of tbe Tobacco lUsU- 
tutft aosse^ed today tbai cis«r 
rette advertUlDf In all media 
ahould not make any appeala' to 
youna people. 

**Xn keeping with the poaltion of 
file industry fiiat amoldns la a* 
eastom for adulta. dgarette ad- 
verttsemaita should not give a 
eootrary lmpressl<».*’ George V 
ADen said In a statement. ‘"Per* 
eons featured in advertlstag 
ahould be, and should appear lo 
be. adults.** 

Allen said also that radio or 
television pn^rams which are 
directed particularly at young¬ 
sters should not be sponsored by 
dgarette manufacturers. 

He said thU was preferable to 
*’arb4trtry restriction of sponsor¬ 
ship to certain hours of tbe 
Itatenisg or viewing day.’* 

Last month Canadian tobacco 
tnufacturers announced they 
\ not run . cigarette a>mmcr- 
W. . on radio or television be¬ 
fore 9 pjn. 

At the same time last month 
Allen announced that several 
malor UJ5. manufacturers had 
decided to drop their cigarette 
advertising and promotion cam 
paians on college campuses. 

The Institute represents firms 
that make almoet an U.S. cig¬ 
arettes. 
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BUMBOLDT TIMES 
Eureka, Cetllf. 

July 10 , 1963 

Council Asks 
‘Adults Only’ 
Tobacco Ads 

WASHINGTON (AP) - Ihe 
president of the Tobacco Inatitnte 
suggested Tuesday that cigarette 
advertising ib all media should 
not make any appeals to young 
PWte. 

**Ia keeping with the position of 
die industry that smoking is a 
custom for adults, cigarette ad¬ 
vertisements should cot give a 
coolrary impression.” George V. 
Allen said in a statcmenL •’Per¬ 
sona featured in advertisiog 
should be, and should aj^iear to 
be. adults.” 

.411cn said also that radio or 
television programs which are di^ 
rccted particularly at young¬ 
sters should not be sponsored by 
cigarette manufacturers. 

He said this was preferable to 
“arbitrary restriction of sponsor¬ 
ship to certain hours of the listen¬ 
ing or viewing day.” 

Last mocti] Canadian tobacco 
manufacturers announced they 
would not nut cigarette commer¬ 
cials on radio or television before 
9 ? 4 n. 

At the ssme time last month 
ADen announced that severalima- 
jisr UJS. manufacturers, bad de¬ 
cided to drop their cigarette ad- 
yi^rog and promotion cam- 
palgna on cotiege campuses. 

The institute represents ijrrrw- 
that make alfiKut ail U^S. cigar- 
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TRIBUNE 

Great Falla, Mont* 
July 10 > 1963 

Cigarette Ads 
Pointed at 
Youth Hit 

WASinNGTON (AP) ^ The 
president of tbe Tobacco Institute 
auggested Tuesday that dgarette 
advertising in all media should 
not make any anieals to young 
people. 

“In keeping with the potion of 
file industry that smoking is a 
custom for adults, dgarette ad- 
vcrtisements should not give a 
contrary impression,” George V. 
ADen said in a statement “Per¬ 
sons featured in advertising 
ahould be. and should appear to 
be. adults.’* 

Alien said also that radio or 
television programs which are di¬ 
rected particularly at young- 
aters sho^d not be sponsored by 
dgarette manufacturers. 

Re said this was preferable to 
“arbitrary restriction of sponsor- 
^ip to certain hours of tbe listen¬ 
ing or viewing day.'* 

Last month Canadian tobacco 
Dumufacturers announced th^ 
would not run cigarette commer- 
dals on radio or television before 
9 p.m. 

At the same time last month 
Alien announced that several ma¬ 
jor U.S. manufacturers had de¬ 
cided^ to drop their cigarette ad¬ 
vertising and promotion cam-' 
paigns on college campuses. 

The institute represent* Onm 
that make almost ail U.S. cigar¬ 
ettes. 


EXPRESS 

Sem Antonio, Texas 
July 10 , 1963 

Cigarette Ad 
Youth Appeal 
To Make Exit 


WASHINGTON (AP) - The 
president of the Tobacco Instiluie 
auggested Tuesuay that dgarette 
advertising in all media shAild 
not make ap(K^ to young peo¬ 
ple. 

**la keeping with the position cf 
the industry that smoking k a 
custom for adults dgarette ad¬ 
vertisements should not give a 
contrary impression,” George V. 
Allen said iii a statement. “Per¬ 
sons featured in advemsing should 
be, and should appear to be. 
adults.” 

Allen said also that radio or 
television programs which are di¬ 
rected particularly at youngsicrs 
should not be sponsored by cig¬ 
arette manufacturers. 

He said thi.s was preferable to 
“arbitrary rcstriclion of! sponwor¬ 
ship to certain hours of the listen¬ 
ing or viewing flay.” 

Last month Canadian tobacco 
manufactures announced they 
would nnt run cigarette conuner- 
cttls on radio or television before 
9 p.m 

At the same time last month 
Allen announced that several 
major U. S. manufacturers had de¬ 
cided to drop their dgarette ad¬ 
vertising and promotion cam¬ 
paign on college campuses. 

T^e institute represents firms 
that make almost all U.S. ciga¬ 
rettes. 

Allen's st^emei:: last month (ol- 
Immt by one day the benniug of 
dgaretts advertising or promotion 
at Florence ( Afu ) Plate Collcpe. 


Tobacco lodustry Will End Appeals 
To Young People in Advertisements 


Alien's italemrnt last monthj 
followed by one day the banning' 
of dgarette advertising or promo¬ 
tion Khemes it Florence Slate’ 
CoUege In Alabama. 

In Hay, tbe National Congress 

_ , of Parents and Teacbem, meeting 

WASHINGTON ID — The presi-Anea said in 1 staiemeof. **Per.teDingorv»fwinff cay. In voted to step up iL< 

oeat of thi Tobanco Institute lUg-sons featured In advertising. Last monlh, Canadian lobacw ^a^opalgn against teen-age smok 

fested Tueaday tnat cigarette ad-should be, and should appear to ink. The Congress invited adver- 

( yertiaing in all media sbpuld notibe, adults." uwuld not run cigarette rommer- yjjug rej^esentatives and tobacco 

d(e any appeala to young pet^-l Allen said aUo that radio or teievuion before manufacturers to discuss the mat- 

^ ii. , , ^ -televiSioB programs which are®P™;. ^ ter of dgarette advertising at a 

"In keeptaf with the position of .directed particularly at young- At the same t me last month, meeting in Chicago this fallJ 
the Induitiy that smoking la a Mers ahould not be sponsored by anw^nc^ that »«veral ma- lUtement Tuesday. Allen, 

custom for adulta, cigarette ad-Idgarette manufacturers. ;or U^S. manufacturers had dec id- aaid, “I wish to restate and reaf^ 

vertisementa ahould not give a' He said (his was preferable ^«^P cigarette adven the tobacco industry’s posi- 

contrary impression." George V. “arbitrary restriction of sponsor-^^*"*?, promotion campaigns smoking is a custom for 

ship to certain hours of the Us adults and that it is not the intent 

o' ‘Wo ‘"'‘“•'v ‘o ?«■»>«•« Of »»• 

o**""** •'I'U.S. eift- teurace amokin* amont vonlh.’ 
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